Marketing Assignments

Unit:  Advertising, Sales Promotion & 

Public Relations

Reading

Textbook:
Chapter 13, p 467-495

Article:
“Empty Eggs:  The Doublespeak of Weasel Words”

Article:
“25 Ways to Deliver Your Message to Your Target Audience”

Article:
“Watching Out for Loaded Words”

Article: 
One of several current articles on the “state of advertising”

Article:
Group read about Word of Mouth Advertising

Questions 

1.
Journal Entries

2.
Advertising Notes Handout Completion
3.
Case: “Gotcha! Made You Look”
Projects 

1. “State of Advertising” article review & presentation
2. Advertising Projects Handout
3. Media Night Promotional Advertisement
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Element Explanation Points Points
Possible | Earned
Timeliness Completed by due date 5
Appropriateness Completed piece would be appropriate for mass | 15

distribution. Audience targeted is clear and
appropriate

Punctuation and Text uses standard English (when appropriate) | 10

Grammar and correct spelling is used.

Creativity The piece grabs audience interest through word, | 20
image or style

Completeness ‘Allimportant information is included in the piece: | 10
time, location, event name, event description.

Advertising Technique | The piece illustrates one of the advertising 0

demonstrated techniques discussed in class

100





Vocabulary

Advertising, sales promotion, direct marketing, personal selling, public relations, integrated marketing communications (IMC), slogan, push strategy, pull strategy, sample, coupon, cash refund, price pack, premium, advertising specialty, patronage reward, point-of-purchase display (POP), contest, sweepstakes, games, lobbying, development

Concepts


Factors affecting marketing communications

Objectives of advertising

Methods of setting an advertising budget

Creating an effective advertising message

Advertising techniques

History of advertising

Critical analysis of advertisements

