Marketing Assignments




Unit: Branding
Reading

Textbook:
p.275-314, chapter 8 (Product & Services Strategy)

Article: 
“The logic of the Logo: Brand Is Everything”

Article: 
“Grocers’ Own Labels Gaining in Food Fight”


Article:
“U.K. Spends Millions Nagging Its Citizens”


Article:
“Fighting Words: Whose Icon Is It?”


Article:
“Coke or Pepsi? It’s All About Branding”


Article:
“When Nations Need A Little Marketing”

Article:
“Making Their Mark: An Expert Explains Why the Best Designer Logos Stand 

Out”
Questions 

1. Journal Responses

2. Textbook: Case Study: The Cosmetic Industry (handout) & Discussing the Issues, p. 316, #1.

3. 
In which of the following cases should the company use its name as part of the 

product’s brand name?  Explain your reasoning.

a.  A manufacturer of men’s underwear introduces women’s underwear.

b. A manufacturer of hair-care products introduces a line of portable electric 

hair dryers.

c. A chain of luxury hotels adds a chain of medium price, all-suite hotels and 

another chain of lower-priced, no-frills hotels.


4.
The Ad Council website investigation.

Projects 

1. Take a product of your choice and analyze it using the diagram found in Figure 8-1 of your textbook (Three Levels of Product).  Be sure to clearly describe each of the three major levels.
2. Logo Activity

3. In a chart, list 15 brand categories. Survey 20 people asking each person what brand first comes to mind for each category. Write a paragraph about your findings.
Vocabulary

Brand; brand equity; brand extension; co-branding; convenience product; line extension; packaging; private (store) brand; product; product line; product mix (assortment); service

Concepts
Levels of product

Types of consumer products (convenience, shopping, specialty, unsought)

Brand strategies (line extension, brand extension, multibrands, new brands)

Service characteristics (intangibility, variability, inseparability, perishability)

