Marketing Assignments



Unit:  Buyer behavior
Reading

Textbook:
p. 189-1228, chapter 6 (Consumer & Business Buyer Behavior)

Article:
“Want Some Blue Fries With That Shake?”

Case:

“Big Lots: A Premium On Being Cheap”
Case:

“Frito-Lay Adds Spanish Accent to Snacks”


Article:
“How Do You Keep The Public Shopping? Just Make People Sad”


Article:
“This Is Your Brain at the Mall: Why Shopping Makes You Feel So Good”


Case:

“Translating Brand Essense: Why Do People Drink Jack Daniels?”


Text Case:
“Harley-Davidson Motorcycles”


Article:
“Comparing Coke & Pepsi”


Case:

“The Johnsons Buy a Food Processor”

Questions 

Textbook: 
1. Discussing the Issues, p. 230, #3 
2. Traveling on the net, p. 231, #1 & #4 Also, refer to the “Want Some Blue Fries With That Shake?” article

Text Case:
“Harley Davidson Motorcycles”

Article: 
“Comparing Coke & Pepsi” response


Website:
“Food & Brand Lab” website review
Projects 

1. Complete a VALS typography and answer the VALS typography handout questions.

Vocabulary

Attitude; AIO dimensions; belief; business market; buyer behavior; buyer’s black box; cognitive dissonance; consumer market; culture; derived demand; groups; lifestyle; Maslow’s hierarchy; modified rebuy; motive; new-task situation; opinion leaders; perception; social class; straight rebuy; subculture; VALS typology

Concepts
Consumer purchase decision process

Adoption process

American values

Social class groups

Factors affecting consumer behavior


-cultural


-social


-personal


-psychological

Buyer decision process

Stages in the adoption process for new products

Influences on business buyers

AIO dimensions & VALS typologies






