         Commercial Art &
                 Design
   


Syllabus
Instructor


Mr. Hermanet
Time & Place

South Seneca High School, 2017-2018
Course Description
This course is designed to increase student understanding of various manual and digital image techniques that are used by designers in commercial art settings.  A major focus will be on creative problem solving, and how designers develop ideas for clients that communicate a desired message to a specific audience.  Units explored include principles of design and layout, design history, advertising, logo design, and typography, among others.  In addition, students will explore professional work-related skills and various careers related to the graphic arts industry.  Students learn different ways to communicate their ideas through sketchbook assignments, journal writing, critiques, & projects.  

This course may be applied as either business or art credit.
Materials


Pen/Pencil

Course Outline

Introduction to graphic design and its history





Elements and principles of design





Design process





Photoshop elements





Using design principles with Photoshop elements





Typography





Advertising





Logos, business cards, letterheads and envelopes





*Flyers, newsletters, brochures and newspaper advertisements





Graphic arts careers

(*These topics included as time allows.)
Grading


15% Participation 





20% Tests/Quizzes





25% Exercises





40% Projects

See the course Website for additional information.

