Writing the Formal Business Plan

Part 2:  Marketing Plan
This section shows who the potential customers are.  Include a description of:

· the target market and an explanation of how you will attract it.

· conditions and/or trends in the industry and/or economic environment.  Is this industry growing?  Is the country in  recession or recovery?  Are interest rates or consumer confidence high?  Do these measures matter to your business?  What economic measures do matter?

· the competition and how you intend to make your product/service unique.

· your plan for distribution of your product or service.  Will you sell to wholesalers or retailers, directly to consumers, or some combination of these distribution routes?  Where will you sell geographically?
· any barriers to success and how you will overcome them.

· the company logo or slogan.  If time permits, draw it out using computer software.

Title this section “MARKETING PLAN” centered and in all capital letters.
There is no requirement for how long your Description Section must be.  However, you should adequately satisfy the intent of this section.  

There will be NO GRAMMAR OR SPELLING ERRORS before you move to the next section.

