Marketing Activity





Unit: 
Review

Background

This activity is an opportunity for you to apply what you have learned about marketing.   We will be visiting a local business, to observe in a real-life setting, many of the marketing concepts discussed in class.  Keep your eyes and mind open, trying to remember all that we have learned about marketing during the year.  

Marketing  = 
process by which individuals and groups obtain what they need and want through creating and exchanging products and values with others.

Tasks

After observing the business in operation, respond to the following questions as completely as possible.

1. What do you think the business’s mission statement might be?

2. Identify at least one way this business is addressing each of the 4 P’s of marketing.

3. Find products that you believe fall into each of the following SBU categories:

i. Cash cow (low market growth, high market share)

ii. Star (high market growth, high market share)

iii. Question mark (high market growth, low market share)

iv. Dog (low market growth, low market share)

4. Find an example of each of the following:

i. Market development (selling existing products in new markets)

ii. Market penetration (selling existing products in existing markets)

iii. Product development (selling new products in existing markets)

iv. Diversification (selling new products in new markets)

5. In what ways is the business attempting to develop a relationship with its customers?

6. What examples of marketing research can you find?  How are companies trying to get information from, or about, consumers?

7. Find examples of companies targeting different segments of the population based on a)subculture, b)age, c)social class, d)roles, e)lifestyle, or f)personality?

8. If possible, talk to a customer.  

a. You might ask about steps in the buyer decision-making process (need recognition, information search, evaluation of alternatives, purchase decision, post-purchase behavior).  Where is that person in the process?  

b. Alternatively, you could ask about the stages in their adoption process for a new product (awareness, interest, evaluation, trial, adoption).  

c. How innovative are they (innovator, early adopter, early majority, late majority, laggard)

9. Can you find an example of micromarketing, the tailoring of marketing programs to suit the tastes of specific individuals and locations?

10. Which of these can you find an example of:  convenience product, a shopping product, a specialty product, and an unsought product?
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Choose one product and diagram its 3 levels of product (core product, actual product, augmented product).

12. Find an example of a:

a. line extension (existing brand names extended to new forms, sizes and flavors in existing product category)

b. brand extension (existing brand names extended to new product categories)

13. What new products can you find?  In what ways are they being introduced (special promotions or store locations)?

14. Can you identify a product that is in each stage of the product life cycle (introduction, growth, maturity, decline)?

15. Find an example of a product that has been priced with a market skimming strategy or a market penetration strategy?  Is there any evidence of psychological-based pricing?

16. What type of retailer are you visiting (specialty store, department store, supermarket, convenience store, superstore, discount store, warehouse club)?

17. Identify advertising techniques (glittering generalities, bandwagon, slogan, product characters, testimonial, appeal to research, etc.)?

18. What examples of promotion can you see (coupons, point-of-purchase displays, sweepstakes, contests, games, samples, price packs, premiums, advertising specialties, patronage rewards)?

19. Did you observe or experience any suggestion selling?

When you return to the classroom, write a report on your findings.  Follow this process:

A.
Write a trip report in memo form including:

1.
Paragraph 1:
Briefly describe what you are reporting on.

2.
Paragraph 2:
Give details of the trip.  Where did you go?  When was it and 

how long did it take?  Who was involved?  Why was it done?

3.
Paragraph 3:
What was particularly interesting or surprising?  Were there 

any particularly clear examples of what you were looking for?  Answer in detail here.

4.
Paragraph 4:
Summarize your opinion of how worthwhile the experience 

was.  Would you recommend that it be repeated next year?  How could it be improved, if at all?

B. Discuss your observations with others in class.
C. Along with your report, turn in all notes taken during your trip.

