History of Design Notes

What is design?

1. The intersection between art and commerce.

2. Graphic artists use computers as their design tool.

3. The result of design work is communication.

4. Design is the opposite of chance.  Designers systematically plan out their work.

5. The arrangement of visual elements into a unified whole.

6. Work with type and pictures.

7. The goal is to communicate a specific message visually to a specific audience.

8. The communication has a commercial purpose.

9. Design has many styles.

10. A form of mass communication.

11. Designers generally work for someone else whose ideas sometimes must be incorporated in solutions.

12. Design is a process.

13. Designers usually sell their time and work by the hour.

14. Typical design projects include: ads (print/outdoor), posters, flyers, brochures, magazine/book covers, magazines, newspapers, newsletters, packaging, point of purchase displays, logos, web sites, and CD-ROMS.

Why study history of design?

1. To build your visual vocabulary.

2. To learn to see instead of just look.

3. To acquire good taste.

4. To acquire an understanding of style.

5. To begin to recognize personal style.

6. To be able to communicate better.

7. To become a better designer.

8. To avoid re-inventing the wheel.

9. Because other designers know design history.

10. Because you are curious.

Historical Eras of Design

	Style
	Characteristics-
	Era

	Victorian Age
	Strong moral and religious beliefs; ornate complexity; sentimentality/nostalgia/idealized beauty; 
	1840-1900

	Arts & Crafts
	Craftsmanship important; emphasized proportion/simplicity of form/fitness for purpose/honesty to materials/enhancement of natural textures;
	1850-1900

	Art Nouveau
	Rebellion against Victorian Age; inspired by Asian art; first style used to enhance commercial products
	1890-1920

	Modern
	Avant Garde groups on the fringe of society (Bauhaus, constructivism, dada, expressionism, futurism, surrealism, cubism)
	1915-1940

	Art Deco
	Luxury/extravagance/ glamour; machine age speed and commercialism; geometric shapes/curves/Egyptian motifs/zigzags/sunbursts/lightning bolts/motion lines/streamlined forms
	1925-1940

	American Kitch
	Pretentious/vulgar/overly sentimental; 50’s art;
	1940-1960

	Late Modern
	Simplicity; linked with advertising; influenced by changes in technological advances in the advertising field
	1945-1970

	Swiss/International
	Minimalist; understated messages; scientific; ordered; grids often used; cold/impersonal/formulaic
	1950-1985

	Psychedelic
	Developed from hippie culture; tries to capture feeling of “tripping out”; curvilinear shapes/illegible hand-drawn type/intense optical color vibration; op art
	1960-1975

	Contemporary
	Eclectic;
	1965-today

	Post-Modern
	Ornamentation; symbolism; visual wit; expressive and playful
	1975-1990

	Digital
	Urban; distressed; post-grunge; messy/chaotic/absurd/layered/illegible/unstable/expressive
	1985-today


