Marketing Assignments

Unit:  Market segmentation, 

targeting and positioning

Reading

1.
Textbook:
p. 233-270, chapter 7 (Market Segmentation, Targeting & Positioning 

for Competitive Advantage)

2. Table 7.1 of the text

3. “Mullah Moolah” article
4. “Too Many Choices” article

5. “The Un-Colas” article

Questions 

1. 
Journal

2.
Textbook:
Traveling on the Net, p. 272-273, #2 & #3
3.  
Market Segmentation, Targeting & Positioning Notes
Projects 

1. Find an advertisement that clearly illustrates segmentation by one of the variables shown in Table 7.1 of the textbook.  Identify in writing what market segment is being targeted.

2. By looking at advertising, and at products themselves, we can often see how marketers are attempting to position their products, and what target market they hope to reach.

a. Describe the positionings of and the target markets for Coca-Cola, Pepsi Cola, Mountain Dew, Dr. Pepper & 7-Up.

b. Describe the positionings of and the target markets for McDonald’s, Burger King, Wendy’s and Friendly’s.

c. How distinctive are the positionings and target markets of the soft drink and restaurant brands mentioned above?  Are some more clearly defined than others?

3. (in-class)  Analyzing commercials 

Vocabulary

Market segmentation; market targeting; market positioning; competitive advantage; individual marketing; local marketing; micromarketing; niche marketing; product position

Concepts
Ways to segment:


Age & life-cycle segmentation


Behavioral segmentation


Benefit segmentation


Demographic segmentation


Gender segmentation


Geographic segmentation


Income segmentation


Intermarket segmentation


Occasion segmentation


Psychographic segmentation

Market coverage strategies:


Undifferentiated marketing

Differentiated marketing


Concentrated marketing




Value propositions 

