Marketing Syllabus
Instructor
Mr. Hermanet

Time & Place
South Seneca High School, 2018-2019
Course Description

This course introduces students to the important role that marketing plays in 

our economic system.   Selling, promotion, pricing, purchasing, product, service, idea planning and distribution are covered.  Projects are developed to give students hands-on experience in using these functions. Students will be introduced to career 

opportunities in marketing and the training necessary to attain them.
Textbook


Armstrong, Gary & Kotler, Philip.  Marketing:  An Introduction (6th edition).  

Prentice Hall:  2003.

Course Outline

1. Overview of the marketing process

2. Internet marketing

3. Analyzing the marketing environment

· The consumer environment, marketing research and buyer behavior

4. The marketing mix

· Segmentation, targeting, branding, new product development, pricing, distribution & retailing/wholesaling

5. Communication

· The promotional mix:  advertising, sales promotion, public relations, personal selling, & direct marketing

6. Extending marketing

· Global marketing & marketing ethics

7. The marketing plan

Grades

15%
Participation


25%
Homework


25%
Projects


35%
Tests/Quizzes

!Note that you cannot pass this class by earning 100% on all the quizzes and tests alone!

See the course Website (http://hermanet.weebly.com) 

for additional information.
