Marketing Assignments

Unit:  Sales Promotion 

Reading

Textbook:
Chapter 13, p 467-495

Article:
“Product Placements Creep Into Children’s Entertainment”

Article:
“Look-Up in the Sky! Product Placement”

Article:
“Prime-Time TV’s new Guest Stars: Products”

Article:
“How to Get To Yes Without Playing Games”

Article:
“Networks Get Gimmicky to Hype New Shows”

Article:
“A Good Soap Script Includes Love, Tears and Frosted Flakes”

Article:
“Hey, E.T., Pass the Reese’s!”

Article:
“Big Companies Become Big Targets Unless They Guard Images Carefully”

Article: 
“Good Writing Critical to Effective Selling”
Article:
“Shopper turns Lots of Pudding Into Free Miles”
Article: 
“Oprah’s GM Giveaway Was Stroke of Luck For Agency, Audience”

Article:
“Everyday Selling Breeds Questions”

Questions 

1.
Journal Entries

2.
Sales Promotion Notes Handout 
Projects 

1. Product Placement Webquest
2. Grocery Store Field Trip and Follow-up Response
Vocabulary

Advertising, sales promotion, direct marketing, personal selling, public relations, integrated marketing communications (IMC), slogan, push strategy, pull strategy, sample, coupon, cash refund, price pack, premium, advertising specialty, patronage reward, point-of-purchase display (POP), contest, sweepstakes, games, lobbying, development

Concepts


Factors affecting marketing communications

Objectives of advertising

Methods of setting an advertising budget

Creating an effective advertising message

Advertising techniques

History of advertising

Critical analysis of advertisements

