Marketing Film: Super Size Me

Unit:  Segmenting, Targeting & 

Positioning
Questions to answer before watching the film:
1. What segment(s) of the market do you think McDonalds targets?  What position does the company try to create in consumer’s minds? 
2.  What is meant by the quotation attributed to Ray Kroc presented at the beginning of the film: “Look after the customer and the business will take care of itself”?
Questions to answer while watching the film
1. What are some specific negative consequences of the fast food industry’s marketing efforts?  What are some positive consequences?
2. How does McDonald’s market to children?  Do you think the company should be marketing to children?
3. Do you think there is a connection between the fast food industry’s marketing efforts and the quality of students’ school lunches?  Explain.

4. What is brand imprinting?  Give an example.

5. In what way(s) does McDonald’s micromarket (with either local marketing or individual marketing)?

6. A comparison is drawn in the film between drug pushers and marketers.  Comment on this comparison stating whether you agree or disagree with it and explain your reasoning.

7. Do marketers have an ethical responsibility to protect consumer health?  Should consumers take full responsibility for their consumption decisions?  Where does the line between personal responsibility and corporate responsibility fall?  Comment on these questions.

Questions to answer after watching the film
1. Review your description of McDonald’s target segments and position in consumer’s minds.  In what ways would you change or refine your answer after watching the film?

2. How has McDonald’s attempted to address some of the concerns brought up in the film?

3. If you were a marketer for McDonald’s, how would you address the issues brought up in the film?

4. Are McDonald’s and the other fast food restaurants to blame for U.S. obesity?  Explain your answer.

5. Read the articles “Big Mac’s Makeover” and “For the Health-Unconscious, Era of Mammoth Burger Is Here”.   Complete the sections below based on what you have read.
Confirms, or adds to, what I learned in the film:

New and interesting information I learned from the reading:

Information about McDonald’s segmentation, targeting and/or positioning:

