Marketing Assignments


Unit:  What is marketing?
Reading

Textbook:
p. 1-38, Chapter 1 (Understanding Marketing & the Marketing Process)

Articles: 
“Good Marketing is More Than Just Word of Mouth”



“Being Eco-Friendly Can Pay Economically”



“When Wants Become Needs”

Questions 

1. Journal Entries & Classroom exercises
2. Article Responses

3. Pez Case
4.
Textbook Questions:  p. 39, “Discussing the issues” #1, #3
Projects

1. Write a letter to a business or organization reflecting on an experience you have had with them.

Vocabulary

marketing; needs; wants; demands; products; services; customer value; customer satisfaction; quality; exchanges; transactions; markets; marketing management (demand management); demarketing; total quality management (TQM); relationship marketing

Concepts

marketing management philosophies:  
production concept









product concept









selling concept









marketing concept









societal marketing concept

